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“We shall escape the absurdity of growing
a whole chicken in order to eat the breast
or wing, by growing these parts separately
under a suitable medium.”
- Winston Churchhill, excerpt from 1932 article, “Fifty Years Hence”

MEAT HARVESTED FROM ANIMAL CELLS WILL TRANSFORM THE FOOD SYSTEM
Meat grown from animal cells—without animal slaughter and the environmental impacts of industrial meat
production—will transform the food system and could prevent zoonotic food-borne disease and future
health pandemics.

INTRODUCTION
In The Ghosts in Our Machine (2013), Liz Marshall opened our eyes
to the inhumanity and environmental impact of animals exploited for
food, fashion, entertainment, and research. The award-winning film
was seen by hundreds of thousands of viewers in 92 countries.1
Now Liz returns with Meat the Future, a story of human
ingenuity and planetary hope inspired by one of this century’s
biggest ideas: cellular agriculture.
Chronicling the birth of an industry, Meat the Future is a close-up
and personal look at the visionaries who are risking everything to
innovate and produce real meat without slaughtering animals and
without ravaging the environment.
Filmed with exclusive behind-the-scenes access from 2016 to 2019,
Meat the Future is the first and only documentary to feature the
genesis phase of the cell-based meat movement in America.

Citations:
1. The Ghosts in Our Machine Impact Report, 2016.

“Engrossing.”
“Persuasive.”
“Compelling.”
						
– Variety Magazine

“We aim to make meat that is better for
humans and animals and will, at scale,
produce less waste and dramatically fewer
greenhouse gas emissions. We believe that
the planet will be the ultimate beneficiary...”

– Upside Foods (previously Memphis Meats)

OUR MISSION
Meat the Future is a social impact documentary that will ignite
global awareness and discussion about an idea whose time has come:
the innovation of real meat grown and harvested from animal cells.
The film presents a timely and exclusive opportunity to educate
audiences about the environmental and ethical issues of industrial
meat production, and to introduce this game-changing new concept
to a diverse global audience.
Our mission is to maximize the film’s reach during this time of
climate and health emergencies by producing a high-quality impact
campaign. We are seeking financial support to achieve our strategic
2021 campaign goals outlined in the following pages.

“With scientists speculating that
Covid-19 originated in a wet market,
the calls for ethical farming and
clean-meat are about to take centre
stage in our national conversation.
Meat the Future is informative,
easy to follow, and guaranteed to
spark some riveting discussions.”
		
											– ThatShelf

AN URGENT NEED
The fate of our planet may depend on cell-based meat. Also known as “clean meat,” “cultivated meat,” or “cultured
meat,” this food science grows real meat directly from animal cells without the problems associated with breeding and
slaughtering animals.
Animal agriculture occupies nearly half of the world’s land surface,2 producing more greenhouse gases than all forms of
transportation combined.3 It’s also much less efficient: compared to conventional beef, cultivated beef at scale is estimated
to reduce land use by more than 95%, climate change emissions by 74% to 87%, and nutrient pollution by 94%.4
Cell-based meat could also help prevent future health pandemics like Covid-19. Similar to wild animals being packed
together in markets, farmed animals in confinement are a breeding ground for food-borne zoonotic diseases.5
Growing meat from cells bypasses the breeding, confinement, and slaughter of animals, limiting the risk to public health.
With meat consumption expected to double by 2050,6 humanity needs a wake-up call. Meat the Future is that
wake-up call.
Futurologists, entrepreneurs, investors, NGOs, corporations, and government groups are working overtime to find
solutions to climate change, global food insecurity, health pandemics, and animal cruelty. Cultivated meat production
could help alleviate all of those problems, without meat eaters needing to make changes to their consumer choices.
Citations:
2. Thornton et al. 2011. Livestock and climate change. International
Livestock Research Institute.
3. Environmental Protection Agency 2020. Global Greenhouse Gas
Emissions Data.

4. Tuomisto and de Mattos 2011; Tuomisto et al. 2014; Matrik C.S.
et al. 2015. Citation provided by GFI.
5. Rosenberg, R. 2015. Detecting the emergence of novel,
zoonotic viruses pathogenic to humans.

6. Steinfeld et al. 2006. Livestock’s Long Shadow: Environmental
Issues and Options.

THE OPPORTUNITY
The global cellular agricultural community envisions scaling up production with a small environmental footprint. The goal is to harness
renewable energy, decrease greenhouse gas emissions, recycle water, and reduce waste.
From Europe to America to Asia and beyond, the innovation of cell-based meat, poultry, fish and seafood has taken hold, and investors
have taken notice. Billionaires Bill Gates and Richard Branson, along with food giants Cargill and Tyson and others, have invested millions,
instilling confidence in cellular agriculture. Leading business consultants predict that cell-based meat will be 35% of the total meat market
by the year 2040.6

Citations:
6. AT Kearney, 2019. How Will Cultured Meat and Meat Alternatives Disrupt the Food Industry.

CAMPAIGN GOALS
Meat the Future makes a clear and powerful connection between
our current food system and the need for sustainable solutions.
With support for our campaign, we will achieve the following goals
to maximize the film’s impact to benefit our planet.
1. Connect and inspire. Build influencer awareness about the
link between the climate crisis and industrial animal agriculture.
Foster an energized desire for solutions!
2. Infuse awe and wonder. Demystify the science and food
technology of harvesting meat from animal cells, without animal
slaughter. Inspire and engage the public!
3. Educate and inform. Provide balanced opportunities for
discussion about this new industry. Learn about the anticipated
concerns and the anticipated benefits.

CAMPAIGN
STRATEGIES
Meat the Future premiered during the
2020 Covid-19 lockdown and throughout
the year at 13 global film festivals, winning
two awards and two nominations. The film
enjoyed a high profile national broadcast
and streaming release in Canada.
World-wide press coverage included 40
interviews, more than 25 reviews, multiple
mentions, and a 163M online readership.
In 2021 we will release the film for a global
audience, conduct special screening events,
and produce a global impact evaluation
and report.

CAMPAIGN STRATEGIES
Our team continues to work very closely with our sales agent,
MetFilms, to strategize wide distribution of Meat the Future in 2021.
In conjunction with the film’s release, we will collaborate with partner
groups to conduct a virtual campaign consisting of 6 high profile
flagship events. Each event will be affiliated with one or more of
the following constituencies: college and universities; non-profit
organizations; government agencies; museums; libraries; the private
sector, and the food-tech startup network.

CAMPAIGN STRATEGIES
Audience-Targeted Discussions
Cultivated meat has tremendous potential to help solve some of
humanity’s biggest challenges, but it is not without controversy.
The Meat the Future team can help address and facilitate any
questions through lively and thoughtful discussions following film
screenings, and through our online impact activities. We will produce
tailored discussion guides to address areas of interest such as taste,
affordability, accessibility, and food technology.
Interactive Educational Campaign
Working with BlueShift Education, we will produce high-impact
educational materials for audiences, highschool, college, and
university curriculum.

CAMPAIGN STRATEGIES
Flagship Events
In collaboration with the cellular agricultural community, we
will co-produce flagship events. Activities could include a film
screening paired with moderated live-streamed panels, interviews
with key subjects from the film, and possibly a live event with a
“tasting corner” for the public to sample cell-based meat, poultry,
fish, and seafood.
The following organizations hold annual events that draw
participants from around the globe who are interested in the
future of food. We will coordinate with organizers about possible
screenings and panels: The Good Food Institute; New Harvest;
Cultured Meat Symposium; Industrializing Cell-based Meat;
Maastricht Cultured Meat conference; Future Food Tech; the
Modern Agriculture Foundation; the Reducetarian Foundation,
Cellular Agriculture Canada; and others.

CAMPAIGN STRATEGIES
Impact Evaluation and Report
To conclude our impact campaign in the fall of 2021, Meat the
Future will be made widely available in coordination with the film’s
industry partners. We will amplify the film’s reach and use digital
tools to officially measure the film’s impact on viewers’ attitudes and
behavior, an evaluation strategy that proved highly effective with
The Ghosts in Our Machine.7
In that campaign, more than 4,500 people from over 90 different
countries viewed the film in just 72 hours. Viewer surveys indicated
a dramatic shift in knowledge and attitudes, and two-thirds of
viewers altered their behavior after watching The Ghosts in Our
Machine. Upon completion of the campaign for Meat the Future, we
will conduct a formal impact evaluation and produce a similar impact
report based on our findings.

Citations:
7. The Ghosts in Our Machine Impact Report, 2016.

PARTNERS
Meat the Future’s impact campaign requires working
extensively with partners to maximize our reach and
to amplify our voice.
Our partners reflect the diverse ecosystem of private
and public stakeholders in the nascent cellular agricultural
movement worldwide: startup companies and brands;
scientists; investors; policymakers; journalists; foundations;
and not-for-profit organizations.

We continue to evaluate and connect with potential
partners across the environmental and animal
protection movements, and within the business
and entrepreneurial sectors.
Our partners will support and enrich the campaign in
many ways, such as promoting the film to their followers
via online digital platforms and facilitating high-profile
endorsements from influencers. They will also leverage
the film as a tool for their own consciousness-raising and
fundraising events, and help facilitate introductions with
key stakeholders.

BUDGET

200K USD

For all U.S.-based donations, MEAT THE FUTURE
is fiscally sponsored by The Redford Center, a
US based 501c3 organization, and is able to offer
full tax deductibility for any contributions from
US based donors made to the impact campaign
of MEAT THE FUTURE.
One of the ways The Redford Center accomplishes
its charitable and educational mission is by serving as
fiscal sponsor for film projects that it determines to
have artistic and educational merit. As fiscal sponsor,
The Redford Center makes grants to the projects it

sponsors, net of administrative fees, using funds
raised through tax-deductible charitable contributions
it receives from foundations, individuals, businesses,
and the general public.
For instructions on making a donation to MEAT THE
FUTURE via check, credit card or bank transfer please
email: Jonathan White at jwhite@redfordcenter.org.
To visit the MEAT THE FUTURE page on the Redford
Center website, visit here.

M E AT T H E F U T U R E .C O M
@MEATTHEFUTUREFILM

@MTFFILM

@MEATTHEFUTUREFILM

CLICK TO MAKE A DONATION
Don’t hesitate to be in touch: social@lizmars.com
MEAT THE FUTURE was part of the 2019 inaugural Climate Story Lab and the 2018/20 The Redford Center ‘Stories That Move’ cohorts.
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